CHARITY AT THE KEYBOARD: How to add clips to your writer’s resume while helping others.
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Sure, the economy is down; anyone breathing today can attest to that. Of course, there are layoffs; ask anyone in the unemployment line.  And naturally, charities are suffering; ask anyone from the American Red Cross to Habitat for Humanity, and you will hear a litany of statistics.

Of course, all this looks grim—but it could open doors to your expertise as a writer. Simply put, although some publishers aren’t actively looking for copywriters, editors or other talented individuals, you can still write, expand your crafts and help others in need.  And it won’t cost you a cent.

At a time when charities cannot afford to pay writers to write their pamphlets, newsletters or request-for-donations fliers, this can be a time for you, the aspiring freelance writer, to shine.  Today is the day you make a difference in how well a charity does, because of something you do for them.

It’s become the proverbial “Catch-22” that, to get writing assignments you have to send “clips”; but without such proof of publication, you can’t get writing assignments.  And on it goes.

You can break out of this downward spiral of rejection by picking up the phone or clicking on the websites of your favorite charities and offering to work for them. They will most likely jump on any opportunity you offer.  You may offer to re-write a pamphlet, copy-write advertisements, or author a letter requesting donations.  While you’re helping a charity of your choice, you’re obtaining—guess what?—the ever-elusive “clip.”  You have proof you are published, examples of your accepted writing assignments, and from there, paid writing assignments will follow.

This process works: when I began as a freelance journalist in the Jurassic Period (actually the early 1980s), no matter how hard I tried to break in, even the local newspapers wouldn’t give me the nod on a writing assignment.  After I wrote for a few charities, however (including the aforementioned Habitat for Humanity and American Red Cross), I had clips to prove I could write; assignments began to flow in—along with paychecks.

What does it take to write for charities?  Well, a kind heart, a willing head—and a bit of chutzpah.  You have to have the nerve to contact them and make your offer; sometimes a charity may reject your offer because they already have contracts with copywriters, or they may simply think that your offer is too good to be true.  So be prepared to hear a few “no’s” but be ready to hear a lot more of “yes.”

And be prepared to work.  Writing for a charity can be the key to that locked door of getting clips. It helps them, it helps you, and it can be a stepping-stone on your road to getting published.
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