Abstract:

This is an instructional text on the design of computer graphics for the television medium. It examines the purpose of television graphics, history, the television medium of graphic design, visual perception and cues, typography, design principles, use of digitally captured images, ethical ramifications, and the future of television graphics. It also includes a selection of professional examples. The text examines the mind of the designer and the design problem-solving process. Many of the principles discussed in this work are applicable to other disciplines including web, multimedia, and other small screen media. Up-to-date and in-depth, this text is a valuable research instrument in the study of computer graphic design, broadcasting, and radio/television technology.
Letter for acquiring journal reviews

This summer Edwin Mellen Press will be releasing a new text titled, “Computer Graphics for Television: A Reference Manual. We are currently seeking journal reviews of this work. If you are interested, please contact me and I will send you information on receiving a complimentary review copy.
As pervasive as television is today one would think there would be considerable instructional resources available in television graphics, yet surprisingly, this is not the case. Educational material in television graphics tends to be either out-of-date or rudimentary in scope as part of a larger text in television production. The book is comprehensive in scope, written in an easy to understand manner, and strikes an excellent balance between theory and practice.
